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Agenda

Why m B a n k entered eCommerce?

W h a t m a k e s Morele.net a perfect m a t c h ?

F r o m  z e r o  t o  f u l l e - C o m  i n  t h e  m B a n k  a p p i n  1 4  m o n t h s

W h a t i s n e x t ?
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W h y m B a n k e n t e r e d eCommerce?
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Market – continuous e-commerce growth is a fact

Source: Strategy & E-com m erce in P oland. C om pet i t ion a n d gr ow ing  

expectations dr ive development (perspectives for the development of
the Pol ish e-com m er ce m a r k e t 2024-2028)
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Source: Strategy & E-com m er ce in P oland. Competit ion and g r o w i n g expectations
dr ive deve lopm ent (perspectives for the deve lopm e nt of the Polish e-com m er ce m a r k e t 2024-2028)

Mobi le  channel  wi l l exceed hal f  o f  e -commerce  sa les va lue by 
2028
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Source: m B a n k ' s o w n d a t a (2024)

Customers ‒ t raf f i c in  the  mBank app is a  huge potent ia l for  
mOkaz je shopping
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Source: m B a n k ' s o w n d a t a (2024)

mBank customers are a lso very act ive in  e -commerce  shopping
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mBank is a lso a  leading bank for  eCommerce se l lers with  ~50 ths
merchants in  the  Reta i l  and Corporate c l ient base
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…and even more key success factors for  successfu l l marketp lace
plat form in  mBank app

Detailed knowledge of clients - Comprehensive knowledge of clients:
transaction, demographic and behaviours

Instant payments – from any source within mBank

Instant Buy Now Pay Later for clients with high limits and automatic
repayment

1-click installment loans

Financing of merchants

Strong expertise in creating mobile client journeys that customers love - also in non-
banking service
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mBank Strategy 2021-2025 ‒ a  unique pos i t ion in  the  Po l i sh e-
commerce  market  i s embedded in  our strategy
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W h a t m a k e s M o r e l e . n e t a  p e r f e c t
m a t c h ?
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Source:Morele.net [2025]
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F r o m  z e r o  t o  f u l l e - c o m  i n  t h e  m B a n k
a p p i n  1 4  m o n t h s
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mOkazje shopping has fu l l funct iona l i ty typica l
of  popular  shopping  p lat forms

Search engine and results filtering

Product and category recommendations

Thematic promotions and daily deals

Product and seller reviews

Seller and product variant selection
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mOkazje shopping has fu l l funct iona l i ty typica l
of  popular  shopping  p lat forms

Fast payment from personal account,
credit card, and BNPL in mBank 

Purchase history and order statuses

Loyalty program (free packages), coupons, and 
other bonuses
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Source: Customer J o u m e y R epor t 2024. Searching and pur chas ing pr oduct s online.

mOkazje shopping highl ights a l l the  most  important e lements
indicated by customers as  cruc ia l in  the  purchas ing process
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Source: mBank's own data (2025)

Great  foundat ions for  bui ld ing a  serv ice
that can achieve success
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W h a t i s n e x t ?
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Source: mBank research

mBank C l ients assess mOkaz je zakupy very high!
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eCommerce wi l l grow on i ts own – and become
a powerfu l too l for  the  Bank

Important part of loyalty programme for the clients

Segment ‒ oriented benefits and promotions

Hyper ‒ personalized offers

Incentives for newly acquired customers

More meaningful transactions history and financial management tools

…and much more



Quest ions ?
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Thank You!
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